
Pepboys.com Product Style Guide 
 

 

 
 

 

 
 

The Pepboys.com Product Style Guide was created to improve consistency across all categories 

of product on the website, promote an online presence through search engine optimization (SEO) 

and instill confidence in our customers’ purchasing decisions, while improving conversion, with 

understandable and informative product descriptions. 

 

This guide walks through how to compose detailed titles, descriptions, features and benefits, 

specifications, attributes and images. 

 

Attached you will find a variety of style guide templates to accommodate the attributes 

associated with different types of products. In an effort to simplify this process for our vendor 

partners, we’ve associated every product in our catalog with a specific style template that only 

asks for information relevant to that product. 
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General Product Detail Information 
(Air Fresheners, Emergency Supplies, Exterior/Interior Accessories, Fashion 

Lighting, Favorite Characters, Seat cushions, and Seat Covers)  

 

E-Commerce Product Name 
 

This will display on Pepboys.com in Search Results and Product Detail Pages. 
 

Brand Name (Required) Sub-Brand Name (Optional) E-Commerce Item 

Description (Required) 

This is the product’s brand 

name. This will make up part 

of the products label on 

Pepboys.com 

Product Line or Model Name  

 

This is the description of the 

item itself. DO NOT include 

your Brand and Product Line 

names in the E-Commerce 

Item Description.  

 

This field should contain no 

more than 55 characters.  

 

Add product’s color and 

quantity in this area. (Refer to 

example below.) 

 

Example: 

 
 

Product Description 

 
Features + Benefits (255 character limit per field) 

 

This series of fields differentiates your product from others within the product results set. We've 

provided slots for up to 10 Features/Benefits. The first two will appear on both Search Results 

and the Product Detail page. All Features/Benefits will appear on the Product Detail Page. They 

should be entered in order of importance. Highlight the benefits of your products. Describe 

technical details. 

 

Minimum of 2 fields must be completed; list as many Features/Benefits, as applicable. 

 Each Feature/Benefit should have its own field 

 Use first Feature / Benefit field to summarize the products full function. Please reiterate 

the product’s full name at the beginning of this field. 
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Product Detail Style 

 Use title case throughout all features and benefits fields 

 The only words that should be capitalized in the body of any Feature/Benefit are the 

Brand, Sub-Brand and E-Commerce Item Description. 

 Please refer to the Measurements and Characters Chart for correct style when adding 

product specifications.  

 

Example: 

 
 

 

Marketing Description 

 

Think of your marketing description as the sales person's script. What would you tell a sales 

associate if coaching them on how to sell your product? Use this area to construct your sales 

pitch. 

 

Example: 
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Product as seen on Pepboys.com 
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Electronics Product Detail Information 

 
(Tablets, Portable Speakers, Stylus, Card Readers, Mobile Protection, Mobile 

Accessories, Car Stereos, Speakers, Cameras, Mobile Video, Navigation & GPS, 

Car Alarms, and Starters)  

 

E-Commerce Product Name 

 
This will display on Pepboys.com in Search Results and Product Detail Pages. 
 

Brand Name (Required) Sub-Brand Name (Optional) E-Commerce Item 

Description (Required) 

This is the product’s brand 

name. This will make up part 

of the products label on 

Pepboys.com 

Product Line or Model Name  

 

This is the description of the 

item itself. DO NOT include 

your Brand and Product Line 

names in the E-Commerce 

Item Description.  

 

This field should contain no 

more than 55 characters.  

 

Add product’s color, quantity, 

generation, model number 

and/or recondition status in 

this area. (Refer to example 

below on listing the color of 

product and quantity.) 

 

 

Example: 

 

 

Product Description 

 
Features + Benefits (255 character limit per field) 

 

This series of fields differentiates your product from others within the product results set. We've 

provided slots for up to 10 Features/Benefits. The first two will appear on both Search Results 

and the Product Detail page. All Features/Benefits will appear on the Product Detail Page. They 
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should be entered in order of importance. Highlight the benefits of your products. Describe 

technical details 

 

Minimum of 2 fields must be completed; list as many Features/Benefits, as applicable. 

 Each Feature/Benefit should have its own field 

 Use first Feature/Benefit field to summarize the product’s full function. Please reiterate 

the product’s full name at the beginning of this field. 

 Specifically describe all devices and media compatible with electronic product. 

 Indicate generation or model number. 

 Include storage space and voltage measurements. 

 Describe all pieces included  

 

 

Product Detail Style 

 Use title case throughout all features and benefits fields 

 The only words that should be capitalized in the body of any Feature/Benefit are the 

Brand, Sub-Brand and E-Commerce Item Description. 

 Please refer to the Measurements and Characters Chart for correct style when adding 

product specifications.  

 

 

Example: 
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Marketing Description 

 

Think of your marketing description as the sales person's script. What would you tell a sales 

associate if coaching them on how to sell your product? Use this area to construct your sales 

pitch. 

 

Example: 

 

Product as seen on Pepboys.com 
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Tire Product Detail Information 
 

E-Commerce Product Name 

 
This will display on Pepboys.com in Search Results and Product Detail Pages. 
 

Brand Name (Required) Sub-Brand Name (Optional) E-Commerce Item 

Description (Required) 

This is the product’s brand 

name. This will make up part 

of the products label on 

Pepboys.com 

Product Line or Model Name  

 

This is the description of the 

item itself. DO NOT include 

your Brand and Product Line 

names in the E-Commerce 

Item Description.  

 

This field should contain no 

more than 55 characters.  

 

Example: 

 
 

Product Description 

 
Features + Benefits (255 character limit per field) 

 

This field differentiates your product from the competition on the same page. We've provided 

slots for up to 12 Features/Benefits. The first two will appear on both Search Results and the 

Product Detail page. All Features/Benefits will appear on the Product Detail Page. They should 

be entered in order of importance. Highlight the benefits of your products. Describe technical 

details. 

 

Minimum of 2 fields must be completed; list as many Features/Benefits, as applicable. 

 Use first Feature/Benefit field to summarize the products full function. Please reiterate 

the product’s full name at the beginning of this field. 

 

Product Detail Style 

 Each Feature/Benefit should have its own field 

 Capitalize the first word for each Feature/Benefit. 

 Do not write product descriptions in ALL CAPS. 

 Do not capitalize every word. The only words that should be capitalized are the Brand, 

Sub-Brand and E-Commerce Item Description. 
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 Please refer to the Measurements and Characters Chart for correct style when adding 

product specifications.  

 

Example: 

 
 

 

Marketing Description 

 

Think of your marketing description as the sales person's script. What would you tell a sales 

associate if coaching them on how to sell your product? Use this area to construct your sales 

pitch. 

 

Example: 
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Product Specifications and Attributes 

 

Include as much detail as possible in the Product Specifications and Attributes fields of PDAT in 

order to ensure proper vehicle fitment needs. Information in these fields includes size, voltage, 

terminal type, amps, etc. 

 

Example: 
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Product as seen on Pepboys.com 

 

(See next page for specifications tab) 
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Apparel Product Detail Information 
 

E-Commerce Product Name 

 
This will display on Pepboys.com in Search Results and Product Detail Pages. 
 

Brand Name (Required) Sub-Brand Name (Optional) E-Commerce Item 

Description (Required) 

This is the product’s brand 

name. This will make up part 

of the products label on 

Pepboys.com 

Product Line or Model Name  

 

This is the description of the 

item itself. DO NOT include 

your Brand and Product Line 

names in the E-Commerce 

Item Description.  

 

This field should contain no 

more than 55 characters.  

 

Add product’s color and size 

in this area. (Refer to example 

below.) 

 

Example: 

 
 

 

Product Description 

 
Features + Benefits (255 character limit per field) 

 

This field differentiates your product from the competition on the same page. We've provided 

slots for up to 12 Features/Benefits. The first two will appear on both Search Results and the 

Product Detail page. All Feature /Benefits will appear on the Product Detail Page. They should 

be entered in order of importance. Highlight the benefits of your products. Describe technical 

details. 

 

Minimum of 2 fields must be completed; list as many Features/Benefits, as applicable. 

 Use first Feature/Benefit field to thoroughly describe the piece of apparel. Please reiterate 

the product’s full name at the beginning of this field. 

 Size must be listed in the second feature/benefit field (if applicable). 

 

Product Detail Style 

 Each Feature/Benefit should have its own field 



 15   

 Capitalize the first word for each Feature/Benefit. 

 Do not write product descriptions in ALL CAPS. 

 Do not capitalize every word. The only words that should be capitalized are the Brand, 

Sub-Brand and E-Commerce Item Description. 

 Please refer to the Measurements and Characters Chart for correct style when adding 

product specifications.  

 

Example: 

 
 

Marketing Description 

 

Think of your marketing description as the sales person's script. What would you tell a sales 

associate if coaching them on how to sell your product? Use this area to construct your sales 

pitch. 
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Example: 

 
 

 

 

Product as seen on Pepboys.com 
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Battery Product Detail Information 
 

E-Commerce Product Name 

 
This will display on Pepboys.com in Search Results and Product Detail Pages. 
 

Brand Name (Required) Sub-Brand Name (Optional) E-Commerce Item 

Description (Required) 

This is the product’s brand 

name. This will make up part 

of the products label on 

Pepboys.com 

Product Line or Model Name  

 

This is the description of the 

item itself. DO NOT include 

your Brand and Product Line 

names in the E-Commerce 

Item Description.  

 

This field should contain no 

more than 55 characters.  

 

Add battery’s group size in 

this area. (Refer to example.) 

 

 

Example: 

 
 

Product Description 

 
Features + Benefits (255 character limit per field) 

 

This series of fields differentiates your product from others within the product results set. We've 

provided slots for up to 10 Feature /Benefits. The first two will appear on both Search Results 

and the Product Detail page. All Features/Benefits will appear on the Product Detail Page. They 

should be entered in order of importance. Highlight the benefits of your products. Describe 

technical details. 

 

Minimum of 2 fields must be completed; list as many Features/Benefits, as applicable. 

 Use first Feature/Benefit field to summarize the products full function. Please reiterate 

the product’s full name at the beginning of this field. 

 Each Feature/Benefit should have its own field. 

 

Product Detail Style 
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 Capitalize the first word for each Feature/Benefit. 

 Do not write product descriptions in ALL CAPS. 

 Do not capitalize every word. The only words that should be capitalized are the Brand, 

Sub-Brand and E-Commerce Item Description. 

 Please refer to the Measurements and Characters Chart for correct style when adding 

product specifications.  

 

 

 

Example: 

 
 

 

 

Marketing Description 

 

Think of your marketing description as the sales person's script. What would you tell a sales 

associate if coaching them on how to sell your product? Use this area to construct your sales 

pitch. 
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Example: 

 
 

Product Specifications and Attributes 

 

Include as much detail as possible in the Product Specifications and Attributes fields of PDAT in 

order to ensure proper vehicle fitment needs. Information in these fields includes size, voltage, 

terminal type, amps, etc. 

 

Example: 
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Product as seen on Pepboys.com 
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Oil and Chemical Product Detail Information 
 

E-Commerce Product Name 
This will display on Pepboys.com in Search Results and Product Detail Pages. 
 

Brand Name (Required) Sub-Brand Name (Optional) E-Commerce Item 

Description (Required) 

This is the product’s brand 

name. This will make up part 

of the products label on 

Pepboys.com 

Product Line or Model Name  

 

This is the description of the 

item itself. DO NOT include 

your Brand and Product Line 

names in the E-Commerce 

Item Description.  

 

This field should contain no 

more than 55 characters.  

 

Add appropriate measurement 

of oil/chemical product to this 

area. 

 

(Refer to example below.) 

 

Example: 

 

 

Product Description 

 
Features + Benefits (255 character limit per field) 

 

This series of fields differentiates your product from others within the product results set. We've 

provided slots for up to 10 Features/Benefits. The first two will appear on both Search Results 

and the Product Detail page. All Features/Benefits will appear on the Product Detail Page. They 

should be entered in order of importance. Highlight the benefits of your products. Describe 

technical details. 

 

Minimum of 2 fields must be completed; list as many Features/Benefits, as applicable. 

 Use first Feature/Benefit field to summarize the products full function. Please reiterate 

the product’s full name at the beginning of this field. 

 

Product Detail Style 
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 Each Feature/Benefit should have its own field 

 Please refer to the Measurements and Characters Chart for correct style when adding 

product specifications. 

 Capitalize the first word for each Feature/Benefit. 

 Do not write product descriptions in ALL CAPS. 

 Do not capitalize every word. The only words that should be capitalized are the Brand, 

Sub-Brand and E-Commerce Item Description. 

 

 

Example: 

 
 

Marketing Description 

 

Think of your marketing description as the sales person's script. What would you tell a sales 

associate if coaching them on how to sell your product? Use this area to construct your sales 

pitch. 
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Example: 

 

Product as seen on Pepboys.com 
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Parts Product Detail Information 
 

E-Commerce Product Name 

 
This will display on Pepboys.com in Search Results and Product Detail Pages. 
 

Brand Name (Required) Sub-Brand Name (Optional) E-Commerce Item 

Description (Required) 

This is the product’s brand 

name. This will make up part 

of the products label on 

Pepboys.com 

Product Line or Model Name  

 

This is the description of the 

item itself. DO NOT include 

your Brand and Product Line 

names in the E-Commerce 

Item Description.  

 

This field should contain no 

more than 55 characters.  

 

(Refer to example below.) 

 

Example: 

 
 

Product Description 

 
Features + Benefits (255 character limit per field) 

 

This series of fields differentiates your product from others within the product results set. We've 

provided slots for up to 10 Features/Benefits. The first two will appear on both Search Results 

and the Product Detail page. All Features/Benefits will appear on the Product Detail Page. They 

should be entered in order of importance. Highlight the benefits of your products. Describe 

technical details. 

 

Minimum of 2 fields must be completed; list as many Features/Benefits, as applicable. 

 Use first Feature/Benefit field to summarize the products full function. Please reiterate 

the product’s full name at the beginning of this field. 

 

Product Detail Style 

 Each Feature/Benefit should have its own field 

 Capitalize the first word for each Feature/Benefit. 

 Do not write product descriptions in ALL CAPS. 
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 Do not capitalize every word. The only words that should be capitalized are the Brand, 

Sub-Brand and E-Commerce Item Description. 

 

 

Example: 

 
 

Marketing Description 

 

Think of your marketing description as the sales person's script. What would you tell a sales 

associate if coaching them on how to sell your product? Use this area to construct your sales 

pitch. 
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Example:

 
 

Product as seen on Pepboys.com 
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Tool Product Detail Information 
 

E-Commerce Product Name 
 

 

Brand Name (Required) Sub-Brand Name (Optional) E-Commerce Item 

Description (Required) 

This is the product’s brand 

name. This will make up part 

of the products label on 

Pepboys.com 

Product Line or Model Name  

 

This is the description of the 

item itself. DO NOT include 

your Brand and Product Line 

names in the E-Commerce 

Item Description.  

 

This field should contain no 

more than 55 characters. 

 

Add size/set size to this area. 

 

(Refer to example below.) 

 

Example: 

 
 

Product Description 

 
Features + Benefits (255 character limit per field) 

 

This field differentiates your product from the competition on the same page. We've provided 

slots for up to 12 Features/Benefits. The first two will appear on both Search Results and the 

Product Detail page. All Features/Benefits will appear on the Product Detail Page. They should 

be entered in order of importance. Highlight the benefits of your products. Describe technical 

details. 

 

Minimum of 2 fields must be completed; list as many Features/Benefits, as applicable. 

 Use first Feature/Benefit field to summarize the products full function. Please reiterate 

the product’s full name at the beginning of this field. 

 

Product Detail Style 

 Each Feature/Benefit should have its own field 

 Capitalize the first word for each Feature/Benefit. 

 Do not write product descriptions in ALL CAPS. 
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 Do not capitalize every word. The only words that should be capitalized are the Brand, 

Sub-Brand and E-Commerce Item Description. 

 

 

Example: 

 
 

Marketing Description 

 

Think of your marketing description as the sales person's script. What would you tell a sales 

associate if coaching them on how to sell your product? Use this area to construct your sales 

pitch. 
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Example:

 
 

Product as seen on Pepboys.com 
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Photo and Digital Assets Requirements 
 

The PDAT application has many options for product Digital Assets. From a search perspective, 

images are the largest opportunity. However, other digital assets have opportunity as well. PDF 

files are becoming a more regular part search results and should also be taken into consideration. 

One of the single biggest ranking factors for images and other digital assets in search is keyword 

usage in the filenames. 

 

You must own all images and videos that are uploaded to PDAT. 

 

 

Photo Requirements 
 

General File Naming Best Practices 
• Use the product name 

• Use hyphens as word separators (Do NOT use underscores) 

• Exclude extraneous words where appropriate (Articles, prepositions, etc) 

• Do not use codes, SKUs, or Product IDs unless absolutely necessary 

• Do not use abbreviations unless absolutely necessary 

• Do not use special characters (/, %, #, @, $, &) apart from hyphens 

 

Minimum: Three images 

Maximum: Five images 

Resolution: 72 DPI 

File Type: JPEG, PNG, GIF 

 

Video Requirements (if applicable) 
 

 

Video Uploading Practice 

• YouTube URL link 

 
Maximum: One video 

 

Video Type: YouTube videos only 

 

Length: Less than 5 minutes 
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Measurements and Characters Chart 
 

Unit of Measurement Abrv/Symbol 

  

Alternating Current AC 

Ampere A 

Ampere Hour Ah 

Carbon Dioxide CO2 

Cardiopulminary Resuscitation CPR 

Ceintimeter cm 

Celsius C 

Central Processing Unit CPU 

Closed Circuit Voltage CCV 

Constant Current Constant Voltage CCCV 

Cubic cu. 

Cubic Centimeter cc 

Decibel dB 

Degrees ° 

Direct Current DC 

Discharge Rate of Battery C-rate 

Dozen doz. 

Fahrenheit F 

Fluid ounce fl. oz. 

Foot  ' 

Fuel Cell FC 

Gallon gal. 

Gigabyte GB 

Gram g 

Hertz Hz 

Horsepower hp 

Inch " 

Joule J 

Karat kt. 

Kilobyte KB 

Kilogram kg 

Kiloliter kl 

Kilometer km 

Kilowatt kW 

Kilowatt Hour kWh 

Light Emitting Diode LED 

Liquid Crystal Display LCD 

Liter l 

Lithium-Ion (Battery) Li-ion 

Megabyte MB 

Megawatt MW 

Meter m 

Mile mi. 

Miles Per Gallon mpg 
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Miles Per Hour mph 

Milliampere Hours mAh 

Milligram mg 

Milliliter ml 

Millimeter mm 

Molten Carbonite Fuel Cell MCFC 

Nickel Cadmium (Battery) NiCd 

Nickel Hydrogen (Battery) NiH 

Nickel Iron (Battery) NiFe 

Nickel Metal Hydride (Battery) NiMH 

Nickel Zinc (Battery) NiZn 

Ohm Ohm 

Open Circuit Voltage OCV 

Original Equipment Manufacturer OEM 

Ounce oz. 

Over Voltage Protection PTC 

Percent % 

Pieces pc. 

Pint pt. 

Pound lb. 

Quart qt. 

Remote Control (Hobby) RC 

Reserve Capactiy RC 

Revolutions Per Minute rpm 

Sodium Sulfer (Battery) NaS 

Square sq. 

Ton T 

Universal Serial Bus USB 

Volt V 

Volt Ampere VA 

Voltage Limiting VL 

Voltage with Alternating Current VAC 

Watt W 

Watt Hour Wh 

Wireless Fidelity  Wi-Fi 

Yard yd. 

 


